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G World Class Clients

Oz’ ver. ILO”
Unilever

NOKIA  Microsoft: GJinsn  SONY

. e

LOREAL ‘ @

Nestie,  Johmonafohmon @v Walmart
@GIaxoSmithKline @ ) NOVARTIS




Portfolio of Powerful Brands —
Across Disciplines and Globally

VcCanNWorldgroup Pren_ner glo_bal network, mdu_stry’s largest
«sssees provider of integrated campaigns

Modern global agency model combines
DRAFTFCB accountability with creativity under single P&L

High-value ideas in high-growth markets

UM nitiative Two global media networks and a spectrum of
specialist media companies

OO0 JACKMORTON () octagon Best-in-c| Kei . id
WEBER SHANDWICK Gelinbrsis FUFUTGBTAN est-In-class marketing services proviaers
CampbellMithun CAMPBELL-EWALD

muflen MR/GA Deutsch G Exceptional group of independent agencies
THE MARTIN AGENCY




Recent Industry Honors & Recognition

Comeb.
' PR Agency of the Year, Holmes Report e YeaiC: g‘gggcy of
b PR Agency of the Year, PR News card
e Eirst Global Agency Report

Tops PRWeek's

rT m Agency of the Year, jnt”erzlactive Agency of the Ye
I B2B Magazine A" List, Adweek ar, Ad Age

Digital ‘Leader’, Forrester Wave Report

W ORLDWIDE

Digital ‘Stiong Performer ppAETECB | t1atve

Forrester Wave Report
Media Agency of the Year, Ad Age
US Media Agency of the Year, Adweek

«p" List, Ad Age

u uAy’ Llst, AdAge

Top rankings, Agency Report Cards, Adweek
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